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I Introduction

In what way is a brand made? People build up an image of a company or product
through a variety of experiences. As a result of the accumulation of such
experiences, the images and expectations created within people’s minds form the
basis for brand image. Upon leaving an impression in people’s minds, the brand
then becomes firmly established by providing products that live up to people’s

expectations, offering services and promoting brand messages.

In order to create an image of, or a sense of expectations for the Sumitomo Electric
Group among customers, and establish it as a brand, the entire group must present
a standardized impression, or Visual Identity (VI) of the brand, across all media.

To give the customers the unified and consistent brand image of the Sumitomo
Electric Group which the Group intend to, these guidelines give you a guiding
principle when you prepare any media. The guidelines must be followed
in managing the brand and media designs, upon acquiring an adequate
understanding of Sumitomo Electric Group’s brand concept as defined in the

Brand Driver Platform.

In “A. Basic Elements,” the fundamental principles and designs of the Sumitomo
Electric Group’s VI are laid down, while “B. Application Designs” offers ideas for
specific ways to use the designs. “C. FAQ” provides answers to anticipated questions
concerning VI. “D. Master Files” provides a list of original data for the various design

elements shown in the guidelines.

These principles offer guidelines on designing a variety of materials, but in reality
it may not be possible at times to fulfill the requirements due to functional, cost
or production restrictions. In these cases, adjustments may be made in a way that
adheres to the guidelines laid down here as much as possible to present a

standardized impression.
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il Brand Driver Platform

Tagline

Ingenious Dynamics

Brand Statement

The markets that we conduct our business operations in are witnessing radical changes, including
accelerated pace of motorization, increased energy consumption, and growing demand for sophisticated
information and communication networks. These changes may be attributed to factors such as
significant advances in technology, progressing globalization, rapid economic growth of emerging
nations and expansion of urban areas. While on the one hand people all over the world are pursuing more
affluent lifestyles, environmental degradation on a global scale has intensified the need to establish
sustainable business environments and urban infrastructure in order to cope with climatic changes, water
and atmospheric pollution, and other related issues.

Based on the concept of “Connect, Communicate and Create”, the Sumitomo Electric Group has
established a leading presence in the energy, communication and mobility business fields. We will
continue to demonstrate our prowess in each of these areas, while also drawing on our consolidated
strengths to fulfill our ever-increasing global responsibility, transcending national borders, to help
improve the global environment and create a better world for present and future generations.

The history of the Sumitomo Group can be traced back over 400 years to the late 16th century when
after considerable effort a revolutionary copper smelting technology called “Nanban-buki (Western
Refining)” was perfected. The driving force behind the Sumitomo Electric brand lies in this kind of
competence, demonstrated since that time, to support the advances in society by creating new value
through core technologies. We will strive to keep the Sumitomo Electric brand name synonymous with
advanced technology throughout the world at all times.

The Sumitomo Electric Group is committed to becoming a “Glorious Excellent Company” that
contributes to the creation of a new society. To achieve this, we set our sights on global markets and
develop innovative technologies that are not bound by stereotypical thinking, paying heed to the needs
of our customers and of society at large.

Visual BrandDriver™

Brand Attributes

Visionary
Diverse

Committed
Innovative
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I About the Grid Design

The VI of the Sumitomo Electric Group was developed around the
concept of the "grid design” based on the Brand Driver Platform. The
concept is represented by four key words, “Visionary”, “Innovative”,
“Diverse”, and “Committed”, which are described as below.

The copper wire-like lines that radiate out in four directions portray the
company’s long-term and continual vision, the path that leads into the
future, and Sumitomo’s innovative power in creating new businesses
and value stemming from the copper wire manufacturing segment.
Displaying photos, text, and colors based on the color palette in
alignment with the grid created by these lines enables design that
captures the diverse image of Sumitomo Electric.

The bluish purple used in the traditional Sumitomo Igeta mark has been
defined as, “Sumitomo Electric Blue,” and it portrays the company’s
social responsibilities, reliability, “banji-nissei” attitude (doing your best
in not only business but also in every other aspect of life) and
commitment to sincerity. Furthermore, secondary colors are used
to further accentuate the Sumitomo Electric Blue and portray the
wide range of businesses, in order to express the unigueness of the
Sumitomo Electric Group.

O FRET

Committed
Sumitomo
Electric Blue

Diverse

supporting

colors

sumIToMO
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v Regulations Regarding Use of Sumitomo Electric Group’s VI Elements

When implementing the Sumitomo Electric Group VI, group companies
are to follow these guidelines to ensure they are using the correct elements
for all items they produce.

Visual Elements Sumitomo Electric Industries, Ltd

Group companies that are allowed to
use the Sumitomo lgeta mark

Group companies that are not allowed to
use the Sumitomo lgeta mark

Corporate symbol mark

- Allowed Allowed Not allowed
(Sumitomo Igeta mark)
Brand mark 0 11&%1 ZEE”J:TT%',‘? Allowed Allowed Not allowed
Tagline Ingenious Dynamics Allowed Allowed Allowed

(FRESIFGASA

SUMITOMO ELECTRIC INDUSTRIES, LTD.

Recommended Japanese font: Original font
Corporate logotype :
Recommended English font: Gotham

Recommended Japanese font: UD Shin-Go Pro
(UD %73 Pro)

Recommended English font: Gotham

Recommended Japanese font: UD Shin-Go Pro
(UD i3 Pro)

Recommended English font: Gotham

© ERRT Cri
Sumitomo Electric grid logo Allowed Allowed* Not allowed
Group grid logo A Allowed Allowed Allowed
ELECTRIC
GROUP
Grid Design Allowed Allowed Allowed

* As a general rule, the insertion of a group company logo within the grid logo is not permitted
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v Use of the Brand Mark by Group Companies

Group companies can use the elements shown in the table below when
producing various design applications. As a general rule, in the case of
group companies producing items which are not indicated in the table
below, the Sumitomo Electric brand mark portion is to be replaced with
the company’s own logo.

Sumitomo Electric Industries, Ltd

Group companies that are allowed to
use the Sumitomo lgeta mark

Group companies that are not allowed to
use the Sumitomo lgeta mark

Employee IDs and
other items
Office supplies

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

itomo eno e

SUMITOMO TARO
22hE S0

SUMITOMO ELECTRIC INDUSTRIES, LTD,
SUMITOMO ELECTRIC INDUSTRIES, LTD. 4-5-55,Kitahama, Chuo-ku,
uo-ko, Osaka, 541-001 Japan Osaka, 541-001 Japan

20-419/ Far. +81.6-6222-6485 Tl +61-6-6220.419
mitomoaseicor

O LR

=G

Use the brand mark, and group grid logo

o SUMiTOMO ELECTRIC SUMITOMO ELECTRIC
HARDMETAL HARDMETAL
Taro Sumitomo eno weis SUMITOMO TARO
en ment 22hEFOY
imetal Corporation HARDMETAL CORPORATION
11, Koyalits, tam, Hyogo, Japan
Tel: 072.772-4531

& e

Use Sumitomo Igeta mark + abbreviated name or
corporate logotype, and group grid logo

al i

Taro Sumitomo eno meia SUMITOMO TARO
o ent 2=2rE 500

Tel: 03 5436.2860

o=

Use abbreviated name or corporate logotype, and group grid logo

Advertisements,
posters, brochures,
PowerPoint files,

exhibition panels, etc.

FEESENTATION TITTLE ™=
- -

- |

Use the Sumitomo Electric grid logo, and group grid logo

PREREWTATION TITLE

Use the Sumitomo Igeta mark + abbreviated name or
corporate logotype, and group grid logo

PRERTNTATION TITLE

Use abbreviated name or corporate logotype, and group grid logo
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vi Sumitomo Electric Group Visual Identity Overview

Brand Driver Platform

The markets that we conduct our business operations in
are witnessing radical changes, including accelerated
pace of motorization, increased energy consumption, and
growing demand for sophisticated information and
communication networks. These changes may be
attributed to factors such as significant advances in
technology, progressing globalization, rapid economic
growth of emerging nations and expansion of urban
areas. While on the one hand people all over the world
are pursuing more affluent lifestyles, environmental
degradation on a global scale has intensified the need to
establish sustainable business environments and urban
infrastructure in order to cope with climatic changes,
water and atmospheric pollution, and other related issues.

Based on the concept of “Connect, Communicate and
Create, the Sumitomo Electric Group has established a
leading presence in the energy, communication and
mobility business fields. We will continue to demonstrate
our prowess in each of these areas, while also drawing
on our consolidated strengths to fulfill our
global

national borders, to help improve the global
environment and create a better world for present and
future generations.

The history of the Sumitomo Group can be traced back
over 400 years to the late 16th century when after
considerable effort a revolutionary copper smelting
technology called “Nanban-buki (Western Refining)”
was perfected. The driving force behind the Sumitomo
Electric brand lies in this kind of competence,
demonstrated since that time, to support the advances
in society by creating new value through core
technologies. We will strive to keep the Sumitomo
Electric brand name synonymous with advanced
technology throughout the world at all times.

‘The Sumitomo Electric Group is committed to becoming
a "Glorious Excellent Company” that contributes to the
creation of a new society. To achieve this, we set our
sights on global markets and develop innovative
technologies that are not bound by stereotypical
thinking, paying heed to the needs of our customers and
of society at large.

mployee ID / Of supplies (B.O1

2)

L g

SR

Ot
g

Visionary
Committed
Diverse

Innovative

Advertisements / PR (B.03)

N

Brand mark (A.01.02)

7

SUMITOMO
ELECTRIC

Sumitomo Electric grid logo (A.01.21)

o ERRT e

Color palette (A.0119)

Brand color

Secondary colors

Corporate Logotype (A.01.06)

FRESIH kAR

In English

SUMITOMO ELECTRIC INDUSTRIES, LTD.

Recommended font (A.01.16)

UD Shin-Go Pro

RIS EARRBEEARESEERE
BVSIZABHELFTELIEELEDTE
FAVIAAFITAVIRARYIFYT

Gotham

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz,.
0123456789

Py

o

Grid Design format (B.03.07)

Grid Design: Graphic pattern (A.01.28)

Signs / Vehi

SUMITOMO.
ELECTRIC

Photo, lllustration etc (A.01.29)
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Basic Elements

A.01.01

A.01.02
A.01.03
A.01.04
A.01.05
A.01.06
A.01.07
A.01.08
A.01.09
A.01.10
A.01.11

A.01.12
A.01.13
A.01.14
A.01.15
A.01.16
A.01.17
A.01.18

Corporate Symbol Mark (Sumitomo Igeta Mark)

Brand Mark (Japanese)

Brand Mark (English)

Brand Mark (Chinese)

Brand Mark (Japanese and English Written Together)

Corporate Logotype

Combination of the Corporate Symbol Mark and Corporate Logotype
Displaying of the Corporate Logotype by Group Companies (English)
Clear Space (Japanese)

Clear Space (English)

Clear Space (Chinese)

Sumitomo Electric Group Logotype

Color Variations

Color System Chart

Incorrect Usage of the Brand Mark

Recommended Fonts

Signature System (English)

Tagline (Ingenious Dynamics)

A.01.19
A.01.20
A.01.21

A.01.22

A.01.23
A.01.24
A.01.25
A.01.26
A.01.27
A.01.28
A.01.29

A.01.30
A.01.31

Color Palette

General Rules of Color Palette Usage

Grid Design:
Grid Design:

Grid Logo

Grid Design:
Grid Design:
Grid Design:
Grid Design:
Grid Design:
Grid Design:

Sumitomo Electric Grid Logo

Incorrect Usage of the Sumitomo Electric

Group Grid Logo

Incorrect Usage of the Group Grid Logo
Relation to the Background Color

Grid Pattern (Line Type)

Grid Pattern (Solid Color Type)

Graphic Pattern

General Guidlines of Photography,

[llustration, and Design Style

Example-1 Using Basic Elements

Example-2 Using Basic Elements
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A.01.01

Basic Elements

Corporate Symbol Mark (Sumitomo Igeta Mark)

The corporate symbol mark (the Sumitomo Igeta mark) is a vital element
that symbolizes the Sumitomo Electric Group. Regardless of application
or size, the shape must be accurately recreated. As a general rule,
the mark is displayed in color. The use of the corporate symbol mark
(Sumitomo Igeta mark) by itself is generally not permitted. The supplied

file must be used at all times when displaying the corporate symbol mark
(Sumitomo Igeta mark). Recreating or modifying the symbol mark in any
way is prohibited.

*Measurements are in ratios

Color

Sumitomo Electric Blue

CMYK C:100 M: 90 Y:0 K: 0O
RGB R:11 G: 49 B:143
PANTONE 2735C

DIiC F209

Sumitomo Electric Group Visual Identity Guidelines



A.01.02

Basic Elements

Brand Mark (Japanese)

The brand mark is a vital element that symbolizes Sumitomo Electric.

Regardless of application or size, the shape must be accurately recreated. sizes is not permitted.

The supplied file must be used at all times when displaying the brand
mark. Recreating or modifying the brand mark in any way is prohibited.
To ensure a certain level of visibility, the minimum size has been specified

Horizontal type (preferred use)

Vertical height of text Minimum size
to be aligned with
X
indentations on
Igeta mark onin[_ @ {ERE|ET
L
0.2X
Double-line type
X
02% : Minimum size
0.8x 0.221in [ ‘m
FRET

Centered

*Unspecified measurements are in ratios

0.35X

Vertical type

Centered

Minimum size

O1in E 0
i
y.3

Hd

for each type of the brand mark. Reproducing the brand mark in smaller

Color

Sumitomo Electric Blue

CMYK C:100 M: 90 Y:0 K: 0
RGB R:11 G: 49 B:143
PANTONE 2735C

DIiC F209
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A.01.03

Basic Elements

Brand Mark (English)

The brand mark is a vital element that symbolizes Sumitomo

Regardless of application or size, the shape must be accurately recreated.

Electric.

The supplied file must be used at all times when displaying the brand
mark. Recreating or modifying the brand mark in any way is prohibited.
To ensure a certain level of visibility, the minimum size has been specified

Horizontal type (preferred use)

Vertical height of text
to be aligned with
indentations on

lgeta mark

Single-line type

Minimum size

*Unspecified measurements are in ratios

Minimum size

0.2X

SUMITOMO
ELECTRIC

onin [

Vertical height of text
to be aligned with
indentations on

lgeta mark

-- Centered

onin[_«<g» SUMITOMO ELECTRIC

for each type of the brand mark. Reproducing the brand mark in smaller
sizes is not permitted.

Double-line type

Vertical height of
indentations on

lgeta mark
Minimum size

SUMITOMO
ELECTRIC

Centered

024in [ SUMITOMO
ELECTRIC

Color

Sumitomo Electric Blue

CMYK C:100 M: 90 Y:0 K: 0
RGB R:11 G: 49 B:143
PANTONE 2735C

DIiC F209
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A.01.04

Basic Elements

Brand Mark (Chinese) *

The brand mark is a vital element that symbolizes Sumitomo Electric.
Regardless of application or size, the shape must be accurately
recreated. The supplied file must be used at all times when displaying
the brand mark. Recreating or modifying the brand mark in any way is
prohibited. To ensure a certain level of visibility, the minimum size has

Horizontal type (preferred use)

Vertical height of text Minimum size
to be aligned with
X
indentations on
Igeta mark onin[_ e {EREBT
L
0.2X
Double-line type
X
0.2% : Minimum size
08x - [ et
fERET

Centered

*Unspecified measurements are in ratios

Vertical type

0.35X

Centered

Minimum size

been specified for each type of the brand mark. Reproducing the brand
mark in smaller sizes is not permitted.

* Only simplified Chinese characters are used in these guidelines.

Color

Sumitomo Electric Blue

CMYK C:100 M: 90 Y:0 K: 0
RGB R:11 G: 49 B:143
PANTONE 2735C

DIiC F209
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A.01.05

Basic Elements

Brand Mark (Japanese and English Written Together)

The brand mark is a vital element that symbolizes Sumitomo Electric.
Regardless of application or size, the shape must be accurately recreated.
The supplied file must be used at all times when displaying the brand
mark. Recreating or modifying the brand mark in any way is prohibited.

Horizontal type Clear space

1 1
7777777777777777777777777777777777777777777777777777777777777777777777777777 0.2X !
Vertical height of text
% to be aligned with X
indentations on
lgeta mark
0.35X | ! 3 3
< 77777777777777777777777777777777777777777777777777777777777777 > O.2><EWT S - N
Make brand mark width the same
Color
Sumitomo Electric Blue
CMYK C:100 M:90 Y:0 K: 0O
RGB R:11 G: 49 B: 143
PANTONE 2735C
*Unspecified measurements are in ratios DIC F209

Sumitomo Electric Group Visual Identity Guidelines



A.01.06

Basic Elements

Corporate Logotype

The supplied file must be used at all times when displaying the logotype.
Recreating or modifying the logotype in any way is prohibited. To ensure
a certain level of visibility, the minimum size has been specified for each type
of logotype. Reproducing the logotype in smaller sizes is not permitted.

Japanese (horizontal) Japanese (vertical) Chinese (vertical)

(EREBKTFERINEATE

Minimum size 0.08 in [_ ERBRIEKRSL

English

SUMITOMO ELECTRIC INDUSTRIES, LTD.

Minimum size Minimum size

e DS S i H X it
PEIPELSE = H Ji Al Rt B

0.08in 0.08in

M M

1 *

b3 b3

& i

S 5

Minimum size  0.05 in [— SUMITOMO ELECTRIC INDUSTRIES, LTD. é i

% %

2 ]

Chinese (horizontal) ﬁ ﬁ

(FRBESTUHIEH

Minimum size 0.08 in [ {ERBESTW#kiett

Sumitomo Electric Group Visual Identity Guidelines 16



A.01.07

Basic Elements

Combination of the Corporate Symbol Mark and Corporate Logotype

The supplied file must be used at all times when displaying the corporate
symbol mark in combination with the corporate logotype. Recreating
or modifying the logotype in any way is prohibited. To ensure a certain
level of visibility, the minimum size has been specified for each type of
logotype. Reproducing the logotype in smaller sizes is not permitted.

Japanese (horizontal)

] _ - Vertical height of text
;o II=I=.. — A to be aligned with

| %x‘, I z s indentations on

8 rrrrrrld oo, TR N i B Aoyt o, Wope, L PN, M rrpen, W A lgeta mark

Minimum size  011in [ e {ERBESIITEGRSL

| @ SUMITOMO ELECTRIC INDUSTRIES, LTD. Joo - cenes

Minimumsize  O11in [ €» SUMITOMO ELECTRIC INDUSTRIES, LTD.

Chinese (horizontal)

Vertical height of text
to be aligned with
indentations on

lgeta mark

Minimum size  0.11in [ <@ {ERBS T4t

Japanese (vertical)

Minimum size

0.1

(k3
R
25
X\
L
==
K
z\
=
:* |

1
PEDELSEME H XN B @

Centered

Chinese (vertical)

Minimum size

OMin E 0
[E3
.3

3
R
B
5
L
%3
5
=
* |

REDELSFIEH N

Centered

Sumitomo Electric Group Visual Identity Guidelines
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A.01.08

Basic Elements
Displaying of the Corporate Logotype by Group Companies (English)

The guidelines below must be followed when group companies create a
corporate logotype.

Companies that are allowed to use the Sumitomo Igeta mark

In combination with the corporate logotype

0.38X Vertical height of text
to be aligned with

ABCDEFGHUKLMNOPQRst. Coso | e

0.2X

Example

SUMITOMO ELECTRIC
SINTERED COMPONENTS (M) SDN. BHD.

Companies that are not allowed to use the Sumitomo Igeta mark

e ABCDEFGHIJKLMNOPQRst.

ENGINEERED SINTERED COMPONENTS

*Unspecified measurements are in ratios

Criteria for spacing between characters

Font Gotham Bold *
Kerning setting for spacing between characters  Automatic
Tracking -30

* Refer to “"A.01.16 Recommended Fonts”
Adjust the spacing between characters

after making the settings above when
necessary.

Sumitomo Electric Group Visual Identity Guidelines
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A.01.09

Basic Elements

Clear Space (Japanese)

When displaying the brand mark, there must be a clear space around the
brand mark as specified here. Avoid placing highly distinctive letters or
diagrams near the brand mark even if sufficient clear space is provided.
Furthermore, if there is a photograph or illustration in the background,
choose a spot whichis less busy in the image to ensure adequate visibility.

0.2X

*Unspecified measurements are in ratios

Sumitomo Electric Group Visual Identity Guidelines
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A.01.10

Basic Elements

Clear Space (English)

When displaying the brand mark, there must be a clear space around the
brand mark as specified here. Avoid placing highly distinctive letters or
diagrams near the brand mark even if sufficient clear space is provided.
Furthermore, if there is a photograph or illustration in the background,
choose a spot whichis less busy in the image to ensure adequate visibility.

P g SUMITOMO
. ELECTRIC

*Unspecified measurements are in ratios

Sumitomo Electric Group Visual Identity Guidelines
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A.O1TT

Basic Elements

Clear Space (Chinese)

When displaying the brand mark, there must be a clear space around the
brand mark as specified here. Avoid placing highly distinctive letters or
diagrams near the brand mark even if sufficient clear space is provided.
Furthermore, if there is a photograph or illustration in the background,
choose a spot whichis less busy in the image to ensure adequate visibility.

0.2X

*Unspecified measurements are in ratios

Sumitomo Electric Group Visual Identity Guidelines
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A.01.12

Basic Elements

Sumitomo Electric Group Logotype

The supplied file must be used at all times when displaying the Sumitomo
Electric Group logotype. Recreating or modifying the logotype in any
way is prohibited. To ensure a certain level of visibility, the minimum size
has been specified for each type of logotype. Reproducing the logotype
in smaller sizes is not permitted. The Sumitomo Electric Group logotype
cannot be used in combination with the Sumitomo Igeta mark. Corporate

Japanese

EREIIIN-T

English

logotypes and product trademarks of Sumitomo Electric Group companies
must not be displayed close to the Sumitomo Electric Group logotype.
When using the Sumitomo Electric Group logotype, the group company
name must also be displayed on the same surface. Use of the Sumitomo
Electric Group logotype on its own is prohibited.

SUMITOMO ELECTRIC GROUP

Minimum size  0.05 in [ SUMITOMO ELECTRIC GROUP

Chinese

(R TEH

Minimum size 0.08 in [ {¥REBIEMR

Sumitomo Electric Group Visual Identity Guidelines
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A.01.13

Basic Elements

Color Variations

The brand mark should be displayed in color wherever possible. When it
cannot be displayed in color, monochrome options are available. Consult
the Public Relations Department if the brand mark must be displayed in
the material color, such as metal.

SUMITOMO
ELECTRIC

SUMITOMO

ELECTRIC

Monochrome

Positive

Reverse

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

Sumitomo Electric Group Visual Identity Guidelines
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A.01.14

Basic Elements

Color System Chart

This is a chart that shows the relationship between the brand mark
and the background color. Refer to this color system chart when
displaying the brand mark, and use the appropriate color to ensure

a certain amount of visibility.

0%

10%

20%

30%

40%

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

50%

60%

70%

80%

90%

100%

The brand mark is to be displayed as a reverse image

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

if the darkness of the background color exceeds 50%,

regardless of its color.

Sumitomo Electric Group Visual Identity Guidelines
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A.01.15

Basic Elements

Incorrect Usage of the Brand Mark

The supplied file must be used at all times when displaying the brand
mark. Recreating or modifying the brand mark in any way is prohibited.
Incorrect modifications of the brand mark include, but are not limited to,
the following examples.

ITOMO
ELE

Do not distort Do not use shadows

0 MITOMO MITOMO
EL IC EL RIC

Do not use undesignated colors Do not change combination and size criteria

System, which resulté

Do not display on complex patterns that lower Do not use within text
the visibility of the mark

0 MITOMO
EL IC

Do not apply graphic processing

0 ITOMO
EL RIC

Do not change spaces between characters

Do not change font

SUMITOMO
=

Do not outline

Sumitomo Electric Group Visual Identity Guidelines
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A.01.16

Basic Elements

Recommended Fonts

Therecommendedfontsareusedfor messages conveyed by the Sumitomo
Electric Group. As a general rule, they are used mainly for office supplies,
catalogs, signboards and other items conveying basic information on the

Windows operating system.

company, such as the address and contact information. The use of these
fonts is also recommended for use in externally facing material such as
advertisements and printed material, but other fonts may also be used in

Recommended Japanese fonts

UD Shin-Go Pro wosgizrro)

KERRRFEHERSN S ZAHNELIFT
SUIRZZPADIFAAFI5ITIRAEY

TUH D UDFHIOPro L
EUHD UDFIdProR
TUYH D UDFHIPro M

EUH D UD¥JPro DB
EUYD UDFHJPro B

Substitute Japanese fonts

Meiryo otruz)

KRR FFHERS WS ABNEL T
U927 DIADLFOTITSATY

* When using both the Microsoft Office 2003 and 2010 versions, use MSP Gothic.

Recommended English fonts

Gotham

ABCDEFGHIJKLMNOPQRSTabcdefgh
ijklmnopagrstuvwxyz,.0123456789

Gotham Light
Gotham Book
Gotham Medium
Gotham Bold

Substitute English font

Verdana

ABCDEFGHIJKLMNOPQRSTabcdefgh
ijklmnopgrstuvwxyz,.0123456789

accordance with requirements. Substitute fonts are chosen for instances
where the recommended fonts are not installed as standard fonts on a

Sumitomo Electric Group Visual Identity Guidelines
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A.O1.17

Basic Elements

Signature System (English)

Here are the regulations on displaying the brand mark in combination with
company information (corporate logotype name, address, telephone number,
fax number, URL). Information must be aligned with the dotted lines.

X

0.5X or more

Vertically aligned (left-justified)

A SUMITOMO
"W ELECTRIC

”””””” SUMITOMO ELECTRIC INDUSTRIES,LTD.
Head Office (Osaka)
4-5-33, Kitahama, Chuo-ku, Osaka, 541-0041 Japan
iTelz +81-6-6220-4119 / Fax: +81-6-6222-6485
http://global-sei.com/

Horizontally aligned (top-justified)

0.5X or more

SUMITOMO  SUMITOMO ELECTRICINDUSTRIES, LTD

Head Office (Osaka)

ELECTRIC

ihttp://global—sei.com/

Horizontally aligned (bottom-justified)

0.5X or more

1
SUMITOMO

Vertically aligned (right-justified)

SUMITOMO
ELECTRIC |

0.5X or more [

Head Office (Osaka),

4-5-33, Kitahama, Chuo-ku, Osaka, 541-0041 Japan:
Tel: +81-6-6220-4119 / Fax: +81-6-6222-64853
http://global—sei.comA

4-5-33, Kitahama, Chuo-ku, Osaka, 541-0041 Japan
}Tel: +81-6-6220-4119 / Fax: +81-6-6222-6485

"""""" SUMITOMO ELECTRICINDUSTRIES, LTD.;' i

Vertically aligned (centered)

Centered

SUMITOMO
,,,,,,,,,,,,, ELECTRIC

””” SUMITOMO ELECTRIC INDUSTRIES, LTD.
Head Offiée (Osaka)
4-5-33, Kitahama, Chuo—Ku, Osaka, 541-0041 Japan
Tel: +81-6-6220-4119 //Fax: +81-6-6222-6485
http://global-sei.com/

0.5X or more [

ELECTRIC | SUMITOMO ELECTRIC INDUSTRIESLTD. Head Office (Osaka)._4-5-33, Kitahama, Chuo-ku, Osaka, 541-0041 Japan

*Unspecified measurements are in ratios
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A.01.18

Basic Elements
Tagline (Ingenious Dynamics)

The tagline conveys the spirit of the Sumitomo Electric Group in a brief
sentence. The supplied file must be used at all times when displaying
the tagline. Recreating or modifying the tagline in any way is prohibited.
As well as the use of the tagline in any way that may result in a negative
image of the brand, are prohibited.

Tagline Incorrect usage

Do not show across two lines

Ingenious Dynamics nious
Dynamics

Color variations

Color Monochrome

Positive Ingenious Dynamics Positive Ingenious Dynamics

Reversed Ingenious Dynamics Reversed Ingenious Dynamics

Sumitomo Electric Group Visual Identity Guidelines
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A.01.19

Basic Elements

Color Palette

The color palette is designed to convey the unigueness of the Sumitomo designs of catalogs. Adjust the color if necessary as the color may appear
Electric Group through color. Brand colors are used for the brand mark differently depend on the material and medium. Please contact the Public
and the Sumitomo Electric grid logo, and must be primarily used. The Relations Department if color sample is needed.

secondary colors are used for the grid design, diagrams and graphic
elements. As a general rule, the colors shown in the color palette must
be used for the various applications including, for example, the layout

Brand colors

0%
Sumitomo Electric Blue White

CMYK C:100 M:90 Y:0 K: O

RGB R:11 G: 49 B:143

PANTONE 2735C

DIC F209 100%*

Secondary colors

0%

100%*
Blue Light Blue
CMYK C:100 M:40 Y:0 K: O CMYK C:70 M:5 Y:0 K:O
RGB R:O G:117 B:194 RGB R:6 G:180 B:234
PANTONE 300 C PANTONE 299 C
DIC 579 DIC 2177

Green

Turquoise

CMYK C:85 M:0 Y:30 K:0
RGB R: 0 G:169 B:186
PANTONE 632 C

DIC 2581

CMYK C:70 M:0 Y:100 K: O
RGB R:69 G:176 B:53
PANTONE 362C

DIC 2552

Purple Red

Gray

CMYK C: 60 M:65 Y:10 K: O CMYK C:0 M:70 Y:40 K: 0
RGB R:123 G:99 B: 159 RGB R: 236 G:109 B:116
PANTONE 2095C PANTONE 2030 C

DIC N-907 DIC pAck]

CMYK C:0 M:0 Y:0 K: 60

RGB R:137 G:137 B:137

PANTONE 424 C . .
pIC N-954 * Colors are to be used at 100% concentration as a general rule, but they may be used at any concentration

between 0 and 100% if required.

Sumitomo Electric Group Visual Identity Guidelines 29



A.01.20

Basic Elements

General Rules of Color Palette Usage

The following general rules must be followed when using the color palette.

Brand colors are primarily used.

Sumitomo Electric Blue and White brand colors are primarily used
as key colors that symbolize the entire Sumitomo Electric Group.

E.g., when expressing the entire Sumitomo Electric Group through company
brochures, comprehensive product catalogs, PowerPoint files.

Secondary colors are to be used when color variations other than
the brand colors are required.

Secondary colors are to be used in brochures and other materials
that need to be differentiated by color, or when greater color
variation is necessary. It can also be used when other colors are
needed for design purposes. When you need more colors, use the
secondary colors at different concentrations rather than use any
colors not included in the secondary color palette.

Prodl o e

When color variation is needed

parts of a diagram.

HElE .
Wh ter diff tiat
nesded &, in product brochures EIN 1IN
ElE 1IN

Secondary colors are to be used at

different concentrations when numerous

colors are needed.

e.g., to differentiate between different

As a general rule, same color tones must be used on the same layout.

Blue color Red color

Combining blue color tones with red color tones at similar quantities
creates a visually strong contrast, so the same color tones should be
used when combinations of different colors is required. The use of
blue color tones in combination with red color tones on the same
layout must be limited to use as accents in thin lines, dots or diagrams.
The combination must not be used over a large surface area.

Not Allowed Allowed

The combination of Red color
tones with blue color tones must
only be used as accents.

Red color tones must not be
combined with blue color tones
to cover large surface areas.

Not Allowed Allowed

Avoid use of too many colors. Same color tones are to be used.

This is This is
sample sample .
text text

1

1 3
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A.01.21

Basic Elements

Grid Design: Sumitomo Electric Grid Logo

The Sumitomo Electric grid logo is used in various formats to enhance the
visibility of the brand mark and leave a stronger impression. The following
guidelines must be followed when using the Sumitomo Electric grid logo.
The supplied file must be used at all times when displaying the logo.

Japanese English

0.09X 0.09X 0.09x

SUMITOMO
ELECTRIC

Bleeds*

* When a bleed is necessary or the cutline accuracy is poor, a bleed area may be added to the logo

The position and shape of the Sumitomo Electric grid logo must

Variations of the Sumitomo Electric grid logo o ehesen fiei the feur CEtiens Show.

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

Variations in color

Color Monochrome

When the display surface is colored

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

Color: Base (White), brand mark (Sumitomo Electric Blue)
Monochrome: Base (White), brand mark (K100%)

When the display surface is white (the thickness of the line in the supplied
file must not be changed)

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

Color: Base (White), brand mark (Sumitomo Electric Blue)
Monochrome: Base (White), brand mark (K100%)

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

Color: Base (Sumitomo Electric Blue), brand mark
Monochrome: Base (K100%), brand mark (White)

Sumitomo Electric Group Visual Identity Guidelines
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A.01.22

Basic Elements

Grid Design: Incorrect Usage of the Sumitomo Electric Grid Logo

The supplied file must be used at all times when displaying the Sumitomo
Electric grid logo. Recreating or modifying the Sumitomo Electric grid
logo in any way is prohibited. Incorrect modifications of the logo include,
but are not limited to, the following examples.

SUMITOMO
CTRIC

Do not display the grid below the brand mark

Do not place brand mark diagonally

UMITOMO
TRIC

Do not change the height-to-width ratio of
the grid

SUMITOMO
ELECTRIC

Do not position the brand mark in places other
than the four corners

Do not use undesignated colors

Do not use of trimmed patterns or photos

UMITOMO
TRIC

Do not change line thickness

UMITOMO
TRIC

Do not change line to an undesignated color

Sumitomo Electric Group Visual Identity Guidelines
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A.01.23

Basic Elements

Grid Design: Group Grid Logo

The Group grid logo is used in various formats to enhance the visibility of
Sumitomo Electric Group and leave a stronger impression. The following
guidelines must be followed when using the Group grid logo. The supplied
file must be used at all times when displaying the logo.

Group grid logo General size rules to follow when displaying Variations in color
the Sumitomo Electric grid logo with
the Group grid logo

SUMITOMO
ELECTRIC

_ Color
Bleeds *1 Line *2 ] X
Base: Sumitomo Electric Blue
Group logo type, Line: White

0.57B

100%  85%  65%

SUMITOMO
ELECTRIC o SUMITOMO
GROUP i ELECTRIC

oF GROUP
\ | L
‘ 0.55A 0.0SA‘
A
AB =43 0.5X
SUMITOMO ELECTRIC INDUSTRIES, LTD. Mensdrema

*1 When a bleed is necessary or the cutline accuracy is poor, a bleed area may be added to the logo. Base: Black
*2 The thickness of the line in the original data must not be changed. Group logo type, Line: White

Variations The position and shape of the Group grid logo must be chosen from the four options shown below 100% 85% 65%

SUMITOMO
ELECTRIC
GROUP

SUMITOMO
ELECTRIC
GROUP

SUMITOMO
ELECTRIC
GROUP

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC
GROUP GROUP

%

*Unspecified measurements are in ratios
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A.01.24

Basic Elements

Grid Design: Incorrect Usage of the Group Grid Logo

The supplied logo must be used at all times when displaying the Group
grid logo. Recreating or modifying the Group grid logo in any way is
prohibited. Incorrect modifications of the logo include, but are not limited
to, the following examples.

SUM!TOMO
ELECTRIC
GROUP

Do not modify the positioning Do not modify the shape

SUMITOMO
ELECTRIC
GROUP

Do not change layout Do not display the group grid logo in positions

other than the four corners

SUMITOMO
ELE“TRIC
GROUF

Do not use undesignated colors

SUMITOMO
ELETTRIC
GROUFP

Do not change line thickness

Sumitomo Electric Group Visual Identity Guidelines
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A.01.25

Basic Elements

Grid Design: Relation to the Background Color

This chart shows the relationship between the Sumitomo Electric grid
logo and the Group grid logo, and the background color. Refer to this color
system chart when displaying the Sumitomo Electric grid logo or the Group
grid logo to select colors that will ensure a certain amount of visibility.

Sumitomo Electric grid logo

Use line when the background darkness is 5% or less.

SUMITOMO
ELECTRIC

0%*

SUMITOMO
ELECTRIC

5%

SUMITOMO SUMITOMO

ELECTRIC ELECTRIC
10% 70%

SUMITOMO SUMITOMO

ELECTRIC ELECTRIC
20% 80%

SUMITOMO SUMITOMO

ELECTRIC ELECTRIC

30%

SUMITOMO
ELECTRIC

40%

SUMITOMO
ELECTRIC

50%

SUMITOMO
ELECTRIC

60%

90%

SUMITOMO
ELECTRIC

100%

0%

10%

20%

30%

40%

50%

Group grid logo

SUMITOMO
ELECTRIC
GROUP

SUMITOMO
ELECTRIC
GROUP

SUMITOMO
ELECTRIC
GROUP

SUMITOMO
ELECTRIC
GROUP

SUMITOMO
ELECTRIC
GROUP

SUMITOMO
ELECTRIC
GROUP

SUMITOMO

ELECTRIC

(c]3{e]V] ]
60%

SUMITOMO
ELECTRIC

GROUP
70%

SUMITOMO
ELECTRIC

GROUP
80%

SUMITOMO
ELECTRIC

GROUP
90%

SUMITOMO
ELECTRIC
[c]3{e]V] ]

100%

* Shows darkness regardless of color

Sumitomo Electric Group Visual Identity Guidelines
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A.01.26

Basic Elements

Grid Design: Grid Pattern (Line Type)

The grid pattern is used in various formats to create a standardized
impression of the Sumitomo Electric Group. Other than the predetermined
angle of the grid pattern, it may be arranged in the ways shown below.
Refer to the examples shown here when using the grid pattern.

Line type

Example

- *2
4
B A

SUMITOMO ‘

ELECTRIC

SUMITOMO
ELECTRIC
A
When space is limited
]
SUMITOMO SUMITOMO
| ELECTRIC ‘ ELECTRIC
*3 *2

*1 The line is to be drawn so that it Intersects a rectangle with a vertical-to-horizontal ratio of 3:4 diagonally (the line may be laterally inverted,

but its angle must not be changed).
*2 Line positions may be changed

*Unspecified measurements are in ratios

0

*
SUMITOMG
QEl.scwrp %

*3 Only the Sumitomo Electric grid logo
may be displayed within the Sumitomo
Electric grid logo (refer to A.01.21) area

SUMITOMO
ELECTRIC

Sumitomo Electric Group Visual Identity Guidelines
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A.01.27

Basic Elements

Grid Design: Grid Pattern (Solid Color Type)

The grid pattern is used in various formats to create a standardized
impression of the Sumitomo Electric Group. Other than the predetermined
angle of the grid pattern, it may be arranged in the ways shown below.
Refer to the examples shown here when using the grid pattern.

Solid color type Example

—3 *2

SUMITOMO

ELECTRIC

SUMITOMO
ELECTRIC

When space is limited

UMITOMO
ELECTRIC

*1 The line is to be drawn so that it Intersects a rectangle with a vertical-to-horizontal ratio of 3:4 diagonally (the line may be laterally inverted, but its angle must not be changed).
*2 Line positions may be changed
*3 Only the brand mark may be displayed within the Sumitomo Electric grid logo (refer to A.01.21) area

*Unspecified measurements are in ratios
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A.01.28

Basic Elements

Grid Design: Graphic Pattern

The predetermined graphic pattern may be trimmed and used on a
variety of printed materials. The color or shape must not be changed.

Pattern 1 Pattern 2 Trimmed example of pattern 1

Not Allowed Do not change trimming angle

Sumitomo Electric Group Visual Identity Guidelines 38
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A.01.29

Basic Elements

General Guidlines of Photography, lllustration, and Design Style

When developing various photography, illustration, and design, please be
wary of the following to ensure the creation of a positive image for the

Sumitomo Electric Group.

The Image of the Sumitomo Electric Group

Visionary
Committed
Diverse

Innovative

The Tone of photography, illustration, and design
of the Sumitomo Electric Group

Lightheartedness

Build a lighthearted feel, rather than heavy, industrial products,
to give the impression of being a visionary company that provides
innovative solutions.

Natural and real

Build a realistic and natural impression, rather than unnatural or
relying too heavily on filters/effects, in order to convey sincerity
as a company.

Simple

Do not rely too heavily on artificial graphics or color effects, but
use a clean and simple style that directly conveys the charms of
the motif, in order to show the inherent value of Sumitomo Electric
Group'’s products and services.

Examples of photos that match the tone of the brand
(Photos are used as means to show general graphic styling.)

Off Brand
Examples of photos that do not match the tone of the brand
(Photos are used as means to show general graphic styling.)

People blend in naturally
with scenery, which is
lighthearted, but has depth

Evoke images of a natural
and real conversation

Overly dramatic and Unrealistic and artificially
unnatural synthesized

The image is simple, and A feeling of depth and quality
the shape and color of the

product are easily discernable.

3-dimensional with depth

Use of CG over the entire A complex background overly
product processed with CG making
it difficult to see the product

The colors are natural
and there is depth in

The colors are natural
and the image has depth
and expansiveness.

The colors are natural
and the image has depth
and lightheartedness.

Excessive use of filters Unnatural montage using
other photos, or use of filters
leading to loss of natural colors

Sumitomo Electric Group Visual Identity Guidelines



A.01.30

Basic Elements

Example-1 Using Basic Elements

These are examples of using basic elements. Refer to the examples
below and Sumitomo Electric Group Visual Identity Overview examples
when using the basic elements on various materials so that they match
the brand image.

SUMITOMO
ELECTRIC

Lorem ipsum
dolor sit amet,

SUMITOMO

Lorem ipsum ELECTRIC
dolor sit amet,

Lorem ipsum
dolor sit amet

consectetuer adipiscing

elit. Aenean commodo ligula

eget dolor. Aenean massa. Cum

sociis natogue penatibus et magnis

dis parturient montes, nascetur ridiculus

SUMITOMO
ELECTRIC
GROUP

Sumitomo Electric Group Visual Identity Guidelines
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A.01.31

Basic Elements

Example-2 Using Basic Elements

Here are examples of basic element use which do not match the brand
image, and examples in which the guidelines are followed. Refer to the
examples below when using the basic elements on various materials so

that they match the brand image.

Not Allowed

SUMITOMO

LOREM IPSUM

dolor sit amet, consectetuer adipiscing elit.

1

Sumrromo
ELEcTRC

Change of font

Excessive use of artificial CG

Excessive use of color filters leading
to loss of natural colors in the photo
(the sky is unnaturally pink)

Failure to use the Sumitomo Electric grid logo

Allowed

SUMITOMO
ELECTRIC

LOREM IPSUM

dolor sit amef tuer a

Aenean commodo
ligulaeget dolor.
Aenean massa.

Use of the designated font

Use of a natural and real photo
(a photo of a naturally pink sky)

Correct use of the grid design to enhance uniqueness

Use of the Sumitomo Electric grid logo

Not Allowed

sumMiTomo
ELEcTRC

The combination of solid
red with a bluish colour
over a large surface area

SUMITOMO
> ’ ELECTRIC

Excessive use of artificial CG
Use of a photo with a bluish
tone that contrasts sharply
against the reddish color

Allowed

LOREM
IPSUM

dolor sit amet,
adipiscing elit

SUMITOMO
SumMIToMO ELECTRIC

fecTRic

Secondary colors in combination
with red are to be limited to use in
accents such as lines and dots.

Use of a photo with the same tone
Use of a natural and real photo

Use of a color with the same tone as the photo
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Employee IDs and Other Items

B.01.01 Company Flag

B.01.02 Employee IDs, Straps (Sumitomo Electric)
B.01.03 Employee IDs (Group Company Examples)
B.01.04 Examples of ID Cards




B.01.01

Application Design

Company Flag

0.5A

0.5A

Color

Sumitomo Electric Blue

C:100 M:90 Y: 0 K: O
R:11 G: 49 B:143

2735 C
F209

CMYK
RGB

0.25B 0.25B 0.25B

0.25B

=71

AB

PANTONE

DIiC

*Unspecified measurements are in ratios

44
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B.01.02

Application Design

Employee IDs, Straps (Sumitomo Electric)

Japanese Neck strap (example)

014 in 129 in

SUMITOMO SUMITOMO ‘
ELECTRIC ELECTRIC
0.87in ) !

- 0.07in
Taro.Sumitomo oo e
e A ey P 7y e = = = = = —mmmmmmmmmmmmmmmmm———— n A |
123456789012345 Font Sizeé  spacing
118 in Portrait photo 1
| Full name Japanese: UD Shin-Go Pro R 15 pt
{iﬁ o1lin English: Gotham Book 7.5 pt
‘jfﬂ]fﬁiqﬂﬂlz:lkﬁif-g:ggﬂ Employee No.  Gotham Book 6 pt
S S Tel: 06-6220-4119. . 06in
i o SUMITOMO
03in ! Do ELECTRIC Addressand 1y ghin-Go Pro R 65pt  85pt
\_ | [ GROUP phone No
e |
1in
English
o [ ””” SUMITOMO
,,,,,, ELECTRIC 079in
O.lin
~10.08in Line
Font Size spacing
Portrait photo
Full name English: Gotham Book 11 pt (Narrow)
0.06 in . in-
o8 in Japanese: UD Shin-Go Pro R 7 pt
Osaka, 541-001 Japan Employee No.  Gotham Book 6 pt
Tel: +81-6-6220-4119
SUMITOMO
ELECTRIC Address and Gotham Book 6.5 pt 8 pt h
\ GROUP phone No

Size: 3.38 X 212 mm (100%)
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B.01.03

Application Design

Employee IDs (Group Company Examples)

* These designs are only examples of recommended use. Refer to these examples when making employee IDs.

Ole[

118 in

O24m[

Companies that are allowed to use the Sumitomo lgeta mark

Japanese

Area for displaying the group
T corporate logotype

-

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, Tel: 072-772-4531

TR AXEB

Taro Sumitomo
123456789012345
Portrait photo

FREIN—FX9 IR EH
SERPAMRRE 1-1-1

SUMITOMO
ELECTRIC
GROUP

SUMITOMO TARO

AZhE YOY
123456789012345

Portrait photo

SUMITOMO ELECTRIC
HARDMETAL CORPORATION

1-1-1, Koyakita, Itami, Hyogo, Japan
Tel: 072-772-4531

SUMITOMO

ELECTRIC
GROUP

0.6in

0.24-0.3in [

0.24-0.3in [

Companies that are not allowed to use the Sumitomo Igeta mark

Japanese
0.3in Area for displaying the group
T corporate logotype

TR AXEB

Taro Sumitomo
123456789012345
Portrait photo
BREITA-NT—VRAF LR
RREBEBXITIRIR 1-5-12

ERTEETHRIREIL 6 [
Tel: 03-6438-2860

SUMITOMO
ELECTRIC

\ GROUP

English
4 N
J-Power
,,,,,,,,,,,,,, Systems
SUMITOMO TARO
A= hEYOD
123456789012345
Portrait photo
J-Power Systems Corporation
Sumitomo Fudosan Motoakasaka. Bldg.
6F, 1-5-12 Motoakasaka, Minato-ku,
Tokyo, Japan
Tel: 03-6438-2860
SUMITOMO
ELECTRIC
\ GROUP

Sumitomo Electric Group Visual Identity Guidelines
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B.01.04

Application Design

Examples of ID Cards

* These designs are only examples of recommended use. Refer to these examples when making ID cards.

O1lin
0.06 in E
0.06 in

0.06in -1-315-5{622054]19: ]

GUEST CARD

No. 9999

Identification Card

Area for displaying the address
and telephone number

Avrea for displaying the group company name

O24'm[

0.24-0.3in [

Examples of use

Companies that are allowed to use the Sumitomo Igeta mark

SUMITOMO ELECTRIC | |dentification Card
HARDMETAL ‘

GUEST CARD

No. 9999

g0

Tel +81-72:772-4531 -

Companies that are not allowed to use the Sumitomo Igeta mark

Identification Card

GUEST CARD

No. 9999

- J

Area for displaying
corporate logotype

—— Area for displaying

the group corporate
logotype

Sumitomo Electric Group Visual Identity Guidelines

47



Office Supplies

B.02.01
B.02.02
B.02.03
B.02.04
B.02.05
B.02.06
B.02.07
B.02.08
B.02.09
B.02.10

Business Cards (English) Sumitomo Electric
Business Cards (US Size) Sumitomo Electric
Business Cards (European Size) Sumitomo Electric
Business Cards Example (Chinese)

Business Card Formats for Group Companies (English)
Letterheads

Fax Cover Sheets

Small Envelopes Example

Large Envelopes Example

Paper Bag Example




B.02.01

Application Design

Business Cards (English) Sumitomo Electric

0.58in 018 in Criteria for printing text
0.22in Font Size spaéwpg
024 in 0 SUMITOMO | 5
777777777777 LELECTR'C Title and Department Gotham Book 6 pt 7.5 pt
0.241n 3 . P 3 Full name Gotham Medium 11pt
,,,,,,,,,,,,, Taro Sumitomo Ph.D. = | aesfordslng | ’
008in[_ | - DEBAFEHERE 1e.g, certification labels !
! nglneerlpg_ [ epartment ; 075X 1in ' Address, URL, etc. Gotham Book 6.5 pt 8 pt
System Division ' ' N '
14-5-33, Kitahama, Chuo-ku, Osaka, 541-00T Japan 064 in
iTeI: +_81—6—6_220—4119/_ Fa)_(: +81-6-6222-6485 SUMITOMO
,,,,,,,,,,,,, e-mail: sumitomo@sei.co.jp ELECTRIC
! GROUP
018 in [ ! 007 in
(I
0.39in 0.08in
0.95in
When there is a lot of information to be displayed
0.581in 018 in
0.22in
ooaml | 4 ‘ ””” suMmitfomo N P
,,,,,,,,,,,, ELECTRIC. 3 3
0.24in 3 . P |
- ‘Taro Sumitomo. | Areafor displaying,
0.08in [ |- ! e, certification labels !
Osaka System Building Group o7 xtn Color
Engineering Department ! i
System Division
”””””””””” Sumitomo Electric Blue
0.08 in E -
0.06 in o
! CMYK C:100 M: 90 Y:0 K: 0
4-5-33, Kitahama, Chuo-ku, Osaka, 541-001 Japan PANTONE 2735 C
Tel: +81-6-6220-4119 / Fax: +81-6-6222-6485 pIC F209
iMobll_e: +81-_90-OOOO-_OOC_)O SUMITOMO
,,,,,,,,,,,,, e-mail: sumitomo@sei.co.jp ELECTRIC
018in [ Gl Black
CMYK C:0 M:0 Y:0 K:100
Size: 3.58 X 2.17 in (100%) PANTONE Process Black
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B.02.02

Application Design

Business Cards (US Size) Sumitomo Electric

Full name
Printed in Japanese and English or Chinese and English

0.58in 018in 0.58in 0.08in Criteria for printing text
1
o16in| o e Lo S S . H Font Size spaé\‘gg
. 0 SUMITOMO | o SUMITOMO B
,,,,,,,,,,,, ELECTR!C . ,ELECTR!C \ \ Title and Department Gotham Book 6 pt 75pt
0.24in - i Area for displaying, ! 024 in F -
BT B O Taro Sumitomo Ph.D. e, cortication boks | 006 in = | Christopher Sumitomo P Full name Gothar Medium ~ 11pt
””””””” Engineering Department™ ' 075X095in !
System Division | N 0.08in [ Printed in Japanese
! | | Engineering Department
! i i ! LS and English
' : o System Division
' R N ' English
Gotham Medium 1 pt
' Japanese:
882 n E . SUMITOMO ELECTRIC INDUSTRIES, LTD. UD Shin-Go ProR 9 pt
455733, Kitahama, Chuo-ku, Osaka, 541-001 Japan 0.64 in
Tel: +81-6-6220-4119 / Fax: +81-6-6222-6485 ot Tel: +81-6-6220-4119 / Fax: +81-6-6222-648 Address, URL, etc Gotham Book 65pt  8pt
,,,,,,,,,,,,, ‘e-mail. sumitomo@sei.co.jp. . ELECTRIC o —_____e-mail: sumitomo@sei.co.jp. -
ot6in| | GROUP R ot6in| 3
[
0.39in 0.08in
0.95in
When there is a lot of information to be displayed
0.58in 018 in
016 in 3 1
. ¢ SUMITOMO |
T T ELECTRIC b |
0.241n H Area for displaying,
0.06 in TaroSumthmQ 1eg, certification labels |
Assistant General Manager ' 075X 095 in i
Osaka System Building Group ! N !
Engineering Department Color
System Division ! o
992 n[ | 'SUMITOMO ELECTRIC INDUSTRIES, LTD. ST At Ele
””””””” Head Office(Osakay T
4-5-33, Kitahama, Chuo-ku, Osaka, 541-001 Japan MY €100 M0 Y:0 KO
Tel: +81-6-6220-4119 / Fax: +81-6-6222-6485 PANTONE 2735 C ’
Mobile: +81-90-0000-0000 SUMITOMO bIc 209
,,,,,,,,,,,,, ‘e-mail. sumitomo@sei.co.jp. . ELECTRIC
016 in [ 3 GROUP
Black
CMYK C:0 M:0O Y:0 K: 100
Size: 3.5x2 in (100%) PANTONE Process Black
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B.02.03

Application Design

Business Cards (European Size) Sumitomo Electric

0.58in 018 in
1 1
0.22in i 3
ool | ° ”””” SUMITOMO S
DR . ELECTRIC 3
SSZ: —_________Taro Sumitomo Ph.D. . | vea forcispaying,

075X1in

e.g, certification labels
System Division

Tel: +81-6-6220-4119 / Fax: +81-6-6222-6485
,,,,,,,,,,,,, ‘e-mail: sumitomo@sei.co.jp

0.24 in [ 3

SUMITOMO
ELECTRIC
GROUP

0.65in

0.07 in

(I
0.39in 0.08in

0.95in
When there is a lot of information to be displayed
0.58in 018 in
022in f ;
osainl | 0 """" suMitomo
R . ELECTRIC
0.24 in ;

. Taro Sumitomo Area for displaying,

0.08 in B ! e, certification labels |

Osaka System Building Group
Engineering Department
System Division

[e]e]
[ole]

ehEl-

34—5-33, Kitahama, Chuo-ku, Osaka, 541-001 Japan
Tel: +81-6-6220-4119 / Fax: +81-6-6222-6485
iMobiIe: +81-90-0000-0000 SUMITOMO
,,,,,,,,,,,,, e-mail: sumitomo@sei.co.jp ELECTRIC

018 in [ i GROUP

Size: 3.35x2.17 in (100%)

0.22in
0.24 in

0.24 in
0.06in

0.08in [_

Full name
Printed in Japanese and English or Chinese and English

0.58in

SUMITOMO

ELECTRIC

,,,,,,,,,,,, LS RIS

,,,,,,,,,,,,, Christo,p her Sumitomo_P

System Division

Tel: +81-6-6220-4119 / Fax: +81-6-6222-648
,,,,,,,,,,,,, :le—,ma il: sumitomo@sei.co.jp_

| 4

Criteria for printing text

L
Font Size spamp;
Title and Department Gotham Book 6pt 75pt
Full name Gotham Medium 11 pt
Printed in Japanese
and English
English
Gotham Medium 11 pt
Japanese:
UD Shin-Go Pro R 9 pt
Address, URL, etc Gotham Book 6.5 pt 8 pt

Color

Sumitomo Electric Blue

CMYK C:100 M: 90 Y:0 K: O
PANTONE 2735C
DIC F209
Black
CMYK C:0 M:0 Y:0 K:100

PANTONE Process Black

Sumitomo Electric Group Visual Identity Guidelines
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B.02.04

Application Design

Business Cards Example (Chinese)

* This design is an example in simplified Chinese characters. Refer to the example
shown here when making business cards. When creating a business card locally,
select a Gothic-type font and refer to the Japanese business card layout to
decide on the size of characters and spaces.

< (FRET
f£ 7 K BB

ABREE

FRESTUHASH

LigmRTRERAEE2201S LiBEFRESH:02015%
#B4: 200336
FLiE: 021-6278 5978 % H:021-6278 5968
o . P SUMITOMO
HB#: sumitomo@sei.co.jp ELECTRIC
GROUP

Size: 3.58 X 216 in (100%)

Sumitomo Electric Group Visual Identity Guidelines 52



B.02.05

Application Design

Business Card Formats for Group Companies (English)

Pattern 1 (Companies that are allowed to use the Sumitomo Igeta mark)

0.58in Area for displaying group company logotype or abbreviated name 0.8 in
1 \ 1
022in ! !
0.24in ¢
0.77 in
0.24in
0.08in i i
! Area for displaying, | Decrease the overall 0.08in
e, certification labels | size of the logo or name
! 075X 1in ! if they extend beyond
" these points
0.08 in TTTTTTTTTTTTTSUMITOMO ELECTRIC ABCDEEGHIIK LMNOPQ, Rst ) 0.08in
8oembE - AT UKLMNOPQ, Rst: .06 in
4-5-33, Kitahama, Chuo-ku, Osaka, 541-00T Japan 065 in
3Te|: +_81— —6_220—4119 / Fa>.<: +81-6-6222-6485 SUMITOMO
,,,,,,,,,,,,, e-mail: sumitomo@sei.co.jp ELECTRIC
! GROUP —
0.18in [ ! _10.07in olein
! L 1]
Area for displaying formal group company name 0.39in 0.08in
It will not be necessary to display it if it is the same

as the group corporate logotype

Example

0.95in

SUMITOMO ELECTRIC
HARDMETAL

Taro Sumitomo Ph.D.

Engineering Department
System Division

1-1-1, Koyakita, Itami, Hyogo 664-0016, Japan
Tel: +81-72-772-4531 / Fax: +81-72-772-4595
e-mail: sumitomo@sumitool.com

Sumitomo Electric Hardmetal Corporation

SUMITOMO
ELECTRIC
GROUP

Size: 3.58 X 217 in (100%)

Pattern 2 (Companies that are not allowed to use the Sumitomo lgeta mark)

0.3in Area for displaying group corporate logotype or abb

reviated name 018 in

6-6220-4119 / Fax: +81-6-6222-6485
il sumitomo@sei.co.jp

018 in

0.2-0.32in

rea for displaying,
, certification labels

Q@

0.65in
SUMITOMO

0.58 in Area for displaying formal group company name
It will not be necessary to display it if it is the same
as the group corporate logotype
Example

ELECTRIC
GROUP
0.07 in
(I
0.39in 0.08in

0.95in

J-Power
Systems

Taro Sumitomo Ph.D.

Engineering Department
System Division

J-Power Systems Corporation

Tel: +81-3-6438-2860 / Fax: +81-3-6438-2845
e-mail: sumitomo@jpowers.co.jp

Sumitomo Fudosan Motoakasaka. Bldg. 6F, 1-5-12
Motoakasaka, Minato-ku, Tokyo, 107-0051Japan

SUMITOMO
ELECTRIC

GROUP
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B.02.06

Application Design

Letterheads

Tin

Area for displaying —
department and
name

(Delete this area
when the area is

not necessary)

Size: 85 x 11in (50%)

Leftt-justified
—_—

SUMITOMO 03in

,,,,, ELECTRIC___________
! 015in
SUMITOMO ELECTRIC INDUSTRIES, LTD. 0.08 in
{Engineering Department System Division May be
TTaro Sumitomo changed
14-5-33, Kitahama, Chuo-ku, Osaka, 541-0041 Japan
:Te\: +81-6-6220-4119 Fax: +81-6-6222-6485

oo htpyjglobalselcom/
Text area

Tin

]O47m

Example of displaying g

Companies that are allowed

Area for displaying group —
corporate logotype or
abbreviated name

Decrease the overall
size of the logo or name
if they exceed 3.15in

roup company name

to use the Sumitomo Igeta mark

3151in

Companies that are not allowed to use the Sumitomo Igeta mark

Area for displaying group —
corporate logotype or
abbreviated name

Decrease the overall
size of the logo or name
if they exceed 3.15in

 E— B
" HARDMETAL 0.31n
015 in
SUMITOMO ELECTRIC HARDMETAL CORPORATION. =~ 008 in
Engineering Department System Division May be
Taro Sumitomo changed
1-1-1, Koyakita, Itami, Hyogo 664-0016, Japan
Tel: +81-72-772-4531 Fax: +81-72-772-4595
http://www.sumitool.com/
' Leftt-justified
—_— »
i
3150n
0.3in
015in
0.08 in
{Engineering Department System Division May be
Taro Sumitomo changed

\Sumitomo Fudosan Motoakasaka. Bldg. 6F, 1-5-12
Motoakasaka, Minato-ku, Tokyo, 107-0051Japan
:Tel: +81-3-6438-2860 Fax: +81-3-6438-2845
:mtp://www,,powers.co.]p/

3 Leftt-justified
_—
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B.02.07/

Application Design

Fax Cover Sheets

Size: 85 x 11in (50%)

Leftt-justified

. )
SUMITOMO ELECTRIC INDUSTRIES, LTD. 0lin
#4-5-33, Kitahama, Chuo-ku, Osaka, 541-0041 Japan

Tel: +81-6-6220-4119  Fax: +81-6-6222-6485
http://global-sei.com/

To:
From:
Tel: Date:

Number of Page,
Fax: Including Cover:
Subject:

Text area

'
I
I
T
I
I
I
I
I
I
I
I
I
T

1in

Example of displaying group corporate logotype

Companies that are allowed to use the Sumitomo Igeta mark

Area for displaying group —
corporate logotype or
abbreviated name

Decrease the overall
size of the logo or name
if they exceed 3.15 in.

315in

E—

,,,,, HARDMETAL. __

SUMITOMO ELECTRIC_ -
HARDMETAL CORPORATION
11-1-1, Koyakita, Itami, Hyogo 664-0016, Japan
Tel: +81-72-772-4531 Fax: +81-72-772-4595
Ihttp://www.sumitool.com/

Leftt-justified

Companies that are not allowed to use the Sumitomo Igeta mark

Area for displaying group —
corporate logotype or
abbreviated name

Decrease the overall
size of the logo or name
if they exceed 3.15 in.

315in

SUMITOMO ELECTRIC

Sumitomo Fudosan Motoakasaka. Bldg. 6F, 1-5-12
Motoakasaka, Minato-ku, Tokyo, 107-0051Japan
Tel: +81-3-6438-2860 Fax: +81-3-6438-2845
http://www.jpowers.co.jp/

Leftt-justified
_—
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B.02.08

Application Design

Small Envelopes Example

3 ‘ Postage
. SUMITOMO ELECTRIC U.S.A HOLDINGS, INC. 3 e
21250 Hawthorne Blvd., Suite 730, Torrance CA, 90503
w OCR read area ‘
Tin 3
SUMITOMO } e ol
ELECTRIC 3 arcode clear zone ~ ;
GROUP 3 ;
N 1
0.5in

Size: 9.5 x 4.25 in (100%)

2221in

0.63in
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B.02.09

Application Design

Large Envelopes Example

18 mm

15 mm

54 mm

Font for the address
Gotham Book 9.6pt

Size: 332 x 240 mm (40%)

SUMITOMO
ELECTRIC
GROUP

Area for displaying the corporate logotype
(The corporate logotype may be displayed
in two lines if it is long.)

]WSmm
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B.02.10

Application Design

Paper Bag Example

* This design is only an example of the recommended use. Refer to the example shown here when making paper bags.

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO

ELECTRIC
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Advertising and Public Relations

B.03.01
B.03.02
B.03.03
B.03.04
B.03.05
B.03.06
B.03.07
B.03.08
B.03.09
B.03.10
B.03.11

B.03.12
B.03.13
B.03.14
B.03.15

News Releases

Advertising Formats (Mark Layout Criteria)

Tagline Layout Criteria

Poster Formats

Newspaper Ad Formats

Magazine Ad Formats

Brochure Cover Formats

Brochure Cover Format Examples

Examples of Brochure Cover Format Color Variations
PowerPoint Templates (Sumitomo Electric Industries, Ltd. and Group Companies)
Website Format Example

Website Banner

Example of Use on a Product

Novelty Examples

Product Packaging Examples
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B.03.01

Application Design

News Releases

Size: 85 x 11in (50%)

*Margins should be Tin all around

0.3in

1in

Tin

News Release

Text area

0.3in [

SUMITOMO
ELECTRIC |

00.00.2015

1/l

SUMITOMO
ELECTRIC
GROUP

213in

In developing the design layout in
different size and proportion other
than this example, please refer this
format and adjust the size and
placement of each elements so that
the approximate ratio is consistent.

Sumitomo Electric Group Visual Identity Guidelines
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B.03.02

Application Design

Advertising Formats (Mark Layout Criteria)

Sumitomo Electric grid logo layout criteria

Portrait Landscape
SUMITOMO SUMITOMO SUMITOMO SUMITOMO
ELECTRIC ELECTRIC ELECTRIC ELECTRIC
e > D e e T >

SUMITOMO ELECTRIC INDUSTRIES, LTD.

SUMITOMO ELECTRIC INDUSTRIES, LTOD.

P

SUMITOMO ELECTRIC INDUSTRIES, LTD.

The positioning of the Sumitomo Electric grid logo may
be in one of the two top corners

SUMITOMO ELECTRIC INDUSTRIES, LTD.

Choose a color for the Sumitomo Electric
grid logo to match the design of the page

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

Group company logo layout criteria

Companies that are allowed to use
the Sumitomo lgeta mark

Corporate logotype or
abbreviated name logo

Companies that are not allowed to use

the Sumitomo Igeta mark

Corporate logotype or
abbreviated name logo

o SUMTOMOELECTRIC | @ > o SuMToMo ELECTRIC
ABCDEFGHIJKLMNOPQ AABCDEFGHIJKLMNOPQ

Corporate logotype
(when displaying the abbreviated

name logo at the top of the ad)
srhromoBLEcrc AscosrHKIsMOPORS ﬁ

Choose from the two top corners

smcterems - ____________________
kivnora € >

Corporate logotype
name logo at the top of the a

ABCDEFGHLIKLMNOPG Rt

(when displaying the abbreviated

ABCDEFGHL
KLMNOPG

&)

Choose from the two top corners.

% ELECTRIC Y2 %9 HARDMETAL

Y1 Y1 o
SUMITOMO SUMITOMO ELECTRIC

Position: Display in same position as Sumitomo Electric brand mark
Size: Same as the vertical height of the Igeta mark of the Sumitomo Electric brand mark
(may be changed if the mark becomes too big or too small)

Sumitomo Electric Group Visual Identity Guidelines
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B.03.03

Application Design

Tagline Layout Criteria

Landscape

Portrait

=

e S

The tagline may be displayed in any of the three corners other than the one in which

the Sumitomo Electric grid logo is displayed

62
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B.03.04

Application Design

Poster Formats

Portrait
Position of the tagline
if it is to be displayed
24 x36in ‘
SUMITOMO (I
ELECTRIC
7.45 in*
18 x24in
SUMITOMO
ELECTRIC
528 in*
Nx17in
SUMITOMO
ELECTRIC

3.75in*

2.65in*

SuMIToMO
ELECTRIC
GROUP.

(Reduced scale 15%)

SUMITOMO
ELECTRIC
GROUP

Landscape  36x24in
SUMITOMO
ELECTRIC
7.45 in*
24x18in | o
SUMITOMO
ELECTRIC
528 in*
17x11in
SUMITOMO
ELECTRIC
3.75in*

SUMITOMO ELECTRIC INDUSTRIES, LTD.

372 in*

SUMITOMO
ELECTRIC
GROUP

2.65in*

The Sumitomo Electric grid logo may be displayed either in the top left or top right corner. Refer to B.03.02.
When printing on A-sized paper, adjust the size of the logo while maintaining the same ratio as shown here between the B-sized paper

and the Sumitomo Electric grid logo.

Refer to B.03.02 when displaying the group corporate logotype

* The sizes shown include the extra blank spaces indicated below.

SUMITOMO
ELECTRIC

Set the height of Sumitomo Electric
grid logo as 1/7 of the page height

When a bleed is necessary or for portrait format, and 1/5 of the

SUMITOMO
ELECTRIC
GROUP

0.03Y

the cutline accuracy is poor,
an extra bleed area may be
added to the logo.

page height for landscape format.
Set the Group grid logo as half of
the height of Sumitomo Electric
grid logo.
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B.03.05

Application Design

Newspaper Ad Formats

20.25in f Position of the tagline if it is to be displayed

,,,,, SUMITOMO
! ELECTRIC

O.14 IN = sumromo eLECTRIC INDUSTRIES, LTD.

Size: 15 x 20.25 in (20%)

285in

13.46 in

SUMITOMO
ELECTRIC

0.13iN = summomo eLecTric NpusTRIES, LTD.

SUMITOMO
ELECTRIC

O.11IN == sumrromosxcernic wousaies o

Size: 15 x 9.41in (20%)

2.36in

2.36in

,,,,,,,,,,,, & somTono
ELECTRIC

011N = sumromo eLecraic movsreies, Lro.

Size: 15 x 6.7 in (20%)

The Sumitomo Electric grid logo may be displayed either in the top left
or top right corner.
Refer to B.03.02 when displaying the group corporate logotype

22in

In developing the design layout in
different sizes and proportions than
in these guidelines, please refer to
this format and adjust the size and
places of each element so that the
approximate ratio is consistent.
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B.03.06

Application Design

Magazine Ad Formats

Single side ’7 Position of the tagline if it is to be displayed Double spread
SUMITOMO poCoOTOooCo0D SUMITOMO poCCoCoCooaoD SUMITOMO
ELECTRIC  mmommmoommom | emeeooeeees ELECTRIC | | "~~~ ===~ ELECTRIC
217 in*
1.08 in*

0.01iN = sumiromo ELECTRIC INDUSTRIES, LTD.

SUMITOMO ELECTRIC INDUSTRIES, LTD.

Size: 8.5 x 11in (30%)

When a margin is needed  Align with the inside edge of the margin

SUMITOMO
ELECTRIC

0.03X 0.03Y

SUMITOMO
ELECTRIC

SUMITOMO

ELECTRIC
GROUP

n

0.03Y

SUMITOMO ELECTRIC INDUSTRIES, LTD.

* The sizes shown include the extra blank spaces indicated below

When a bleed is necessary or
the cutline accuracy is poor,
an extra bleed area may be
added to the logo.

The Sumitomo Electric grid logo may be displayed either in the top left
or top right corner.
Refer to B.03.02 when displaying the group corporate logotype.

In developing the design layout in
different sizes and proportions than
in these guidelines, please refer to
this format and adjust the size and
places of each element so that the
approximate ratio is consistent.
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B.03.07/

Application Design

Brochure Cover Formats

Brochure cover format 1

8 SUMITOMO
\ ELECTRIC

Free area

Position of the tagline .
if it is to be displayed

SUMITOMO
ELECTRIC
GROUP

Refer to B.03.02 when displaying the group corporate logotype

Size: 85 x 11in (40%)

2.36in

118 in

Brochure cover format 2 (example) * Optional

Title text

Subtitle text

Free area

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC
GROUP

4.13+7.56
7z& 11inlc
0 EH A

In developing the design layout in
different sizes and proportions than
in these guidelines, please refer to
this format and adjust the size and
places of each element so that the
approximate ratio is consistent.
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B.03.08

Application Design

Brochure Cover Format Examples

* This design is only an example of the recommended use. Refer to the example shown here when making brochures.

Brochure cover format 1 Brochure cover format 2

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

Sample title

Lorem ipsum dolor

Company Profile

SUMITOMO
ELECTRIC ELECTRIC
GROUP GROUP

Size: 85 x 11in (40%)
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B.03.09

Application Design

Examples of Brochure Cover Format Color Variations

* These designs are only examples of the recommended use. Refer to the examples shown here when making color brochures.
* These designs may be used when color variations are required.

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

SUMITOMO
ELECTRIC

Sample sifle \\\\\

Lorem ipsum doiQi

o summomMo
ELECTRIC

Sample sifle \\\\\

Lorem ipsum doiQi

Sample #itle Sample

Lore dolor Lorem

SUMITOMO

SUMITOMO o sumTomo
ELECTRIC ELECTRIC ELECTRIC

Sample sitle

Lorem ipsum do'
o
ig L
~ 'ltl

ol
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B.03.10

Application Design

PowerPoint Templates (Sumitomo Electric Industries, Ltd. and Group Companies)

Sumitomo Electric

SUMITOMD
ELECTRIC

far Customer

PRESENTATION TITLE

SUB TITLE

SUBITOMD ELECTRIC INDUSTRIES. LTD

Group companies

SUMITOMO ELECTRIC
HARDMETAL

fior Customer

PRESENTATION TITLE

SuB TITLE

Sumitomo Electric Hardmetal Corporation

INDEX

. Slide title 1
2. Slide title 2

3. Slide title 3
1. Slide title for topics 3-1
2. Slide tithe for topics 3-2
3. Slige title for topics 3-3

4., Slide title 4
5. Slide title 5

ety 212

INDEX

Slide title 1
2. Slide title 2

3. Slide title 3
1. Slide tite for topics 3-1
2. Slide title for toplcs 3-2
3. Slide tithe for topics 3-3

4, Slide title 4
5. Slide title 5

SUMITOMO ELECTRIC
HARDMETAL 1z

Slide title

Graph title

6

5

o

3 =Series 1
= 5artes 2

g
i l{ = Series 1
Group 1 Group 2 Group 3
&R B/12

Groug 4 |

Refer to A.01.21 for the colors that may be used
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B.03.11

Application Design

Website Format Example

* This design is only an example of the recommended use. Refer to the example shown here when designing websites.

Mability,
Energy,
Communication

Ih-ath vkl b peels rd S Tusertion i sl of
1wl vty P et il ety o

VISION 2017

- SEI
e Ecumica. 3

- REVIEW

0 H-Tears Wagamant Sl WTHOS 30T B o poicy B 0 TEOS AL ER

Piess Roloasa =11 & i [
'5_:_,_]" SmileRoly .|

B Mo, e Sl Hietres Laund has 103-ED08) Mot Calii Opsrtatins &
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B.03.12

Application Design

Website Banner

* px=pixels

Website banner (Japanese)

With border Without border

O ERET| HERET

190 X 56 px 190 X 56 px

S ERET O ERET

142 X 42 px 142 X 42 px

© ERET O ERET
80 X 24 px 80 X 24 px

Website banner ad format (Japanese)

O FRET

When the width is 300 px

Website banner (English)

With border Without border
SUMITOMO SUMITOMO |
ELECTRIC ELECTRIC

190 X 56 px 190 X 56 px

SUMITOMO "o SUMITOMO!
ELECTRIC ELECTRIC

142 X 42 px 142 X 42 px

& s

80 X 24 px 80 X 24 px

Website banner ad format (English)

SUMITOMO
ELECTRIC

When the width is 300 px

Website banner (Chinese)

With border Without border

O TRET O ERET

190 X 56 px 190 X 56 px

O ERBT] — <QERET

142 X 42 px 142 X 42 px

© ERET O ERET
80 X 24 px 80 X 24 px

Website banner ad format (Chinese)

& FRET

When the width is 300 px

Sumitomo Electric Group Visual Identity Guidelines
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B.03.13

Application Design

Example of Use on a Product

* This design is only an example of the recommended use. Refer to the example shown here when using marks on products.

Use the brand mark
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B.03.14

Application Design

Novelty Examples

* These designs are only examples of the recommended use. Refer to the examples shown here when using marks.

Bags

s
© giono

A5 spiral notebooks

SUMITOMO
ELECTRIC

s
© fron

Plastic folder

o sumTomo
ELECTRIC

Moleskine® notebooks

SUMITOMO
ELECTRIC

sumToMo
BlECTRIc

S
Mobility, N
Energy,
Communication.
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B.03.15

Application Design

Product Packaging Examples

* These designs are only examples of the recommended use. Refer to the examples shown here when designing packaging.

Line-type wrapping paper Solid color-type wrapping paper

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC
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Signs

B.04.01
B.04.02
B.04.03
B.04.04
B.04.05
B.04.06
B.04.07
B.04.08
B.04.09

Overall Sign Layout Example

Sign System Vertical Type Examples
Sign System Horizontal Type Examples
Sign System Horizontal Type 2 Examples
Exterior Sign Example

Nameplate Example

Door Sign Example

Reception Area Example

Floor Guide Sign Example




B.04.01

Application Design

Overall Sign Layout Example

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC

SUMITOMO
ELECTRIC
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B.04.02

Application Design

Sign System Vertical Type Examples

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.

“'SUMITOMO
ELECTRIC

“SUMITOMO
ELECTRIC

“SUMITOMO
ELECTRIC

SUMITOMO

ELECTRIC
: SUMITOMO

ELECTRIC ' SUMITOMO
; ELECTRIC

I
|

SUMITOMO ELECTRIC INDUSTRIES, LTD!

! XX Qffice !
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B.04.03

Application Design

Sign System Horizontal Type Examples

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.

SUMITOMO

SUMITOMO
ELECTRIC

ELECTRIC
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B.04.04

Application Design

Sign System Horizontal Type 2 Examples

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.

‘ sumomo | ol @ A, SUMITOMO
ELECTRIC RC . ELECTRIC

“SUMITOMG ELECTRIC INDUSTRIES, LT.”
XX Office

SU M I TO M O SUMITOMO ELECTRIC INDUSTRIES, LTD.;
ELECTRIC XX Office

SU M ITOMO SUMITOMO ELECTRIC INDUSTRIES, LTDaj
ELECTRIC  *xofe
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B.04.05

Application Design

Exterior Sign Example

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.

Corporate logotype: Gotham Bold
Branch name: Gotham Medium
Refer to [A.0116 Recommended Fonts].
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B.04.06

Application Design

Nameplate Example

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.

e

SU M ITOMO SUMITOMO ELECTRIC INDUSTRIES, LTD.

ELECTRIC Osaka Works

Corporate logotype: Gotham Bold
Branch name: Gotham Medium
Refer to [A.01.16 Recommended Fonts].

-

2
..!

4

S CE WS
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B.04.07

Application Design

Door Sign Example

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.

SU M ITOMO SUMITOMO ELECTRIC INDUSTRIES, LTD.
ELECTRIC --- Branch Office

Corporate logotype:
Gotham Bold
Branch name
Gotham Medium
Refer to

[A.01.16 Recommended Fonts]
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B.04.08

Application Design

Reception Area Example

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.
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B.04.09

Application Design

Floor Guide Sign Example

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs.

Corporate logotype: Gotham Bold
Branch name: Gotham Medium

English: Gotham

Refer to [A.01.16 Recommended Fonts].

SUMITOMO
ELECTRIC

INFORMATION

SUMITOMO ELECTRIC INDUSTRIES, LTD.
-=- Branch Office

4

Xxxxx Xxxxxxx Divison

Xxxxx Xxxxxxx Divison

Conference Room

Xxxxx Xxxxxxx Department

XXXXX XXXXXXX Group

Xxxxx Xxxxxxx Divison

Xxxxx Xxxxxxx Divison

Conference Room

XXXXX XXXXXXX Group

Xxxxx Xxxxxxx Department

Xxxxx Xxxxxxx Divison

Conference Room

Conference Room

Xxxxx Xxxxxxx Department

Xxxxx Xxxxxxx Divison

Xxxxx Xxxxxxx Divison

Conference Room

Xxxxx Xxxxxxx Department

Xxxxx Xxxxxxx Department
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Vehicles

B.05.01 Vehicle Examples
B.05.02 Shuttle Bus Examples




B.05.01

Application Design

Vehicle Examples

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs for vehicles.

A Type

SUMITOMO
ELECTRIC

B Type

- NN
o

SUMITOMO

ELECTRIC

V2RI N

’ S W

- o
o) — \ |
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B.05.02

Application Design
Shuttle Bus Examples

* These designs are only examples of the recommended use. Refer to the examples shown here when designing signs for shuttle buses

A Type B Type

SUMITOMO
ELECTRIC

=

SUMITOMO
ELECTRIC

SUMITOMO SUMITOMO
0 ELECTRIC ELECTRIC
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Exhibitions

B.06.01 Exhibition Booth Example
B.06.02 Exhibition Panel Formats




B.06.01

Application Design

Exhibition Booth Example

* These designs are only examples of the recommended use. Refer to the example shown here when designing signs for exhibition booths.

Mobility,
Energy,
Communication
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B.06.02

Application Design

Exhibition Panel Formats

Type 1

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

SUMITOMO SUMITOMO
ELECTRIC ELECTRIC

Type 2

SUMITOMO

ELECTRIC

The Sumitomo Electric grid logo may be displayed in any of the four corners

The group grid logo must always be displayed.

As a general rule, the Sumitomo Electric grid logo size is to be 1/7 of the vertical height of the paper. The size can be adjusted
in cases of landscape format or different format as necessaty

Group company Type 1example

SUMITOMO ELECTRIC
HARDMETAL

Group company Type 2 example

SUMITOMO ELECTRIC
HARDMETAL

Group company Type T example

ELECTRIC

Lorem ipsum
dolor sit amet

justo. Nullam dictum felis eu pede mollis pretium. Inte:

Display in the same place and size as

the Sumitomo Electric brand mark

This may be changed if it becomes too big or
too small due to the length of the company name

SUMITOMO

Group company Type 2 example

SUMITOMO
ELECTRIC

Lorem ipsum

dolor sit amet

iquet nec.
vulputate eget, arcu. In enir
justo. Nullam dictum felis eu pede mollis pretium. Integer tincidunt. Cras dapibus:

P

Choose a color for the Sumitomo Electric
grid logo to match the design of the page

SUMITOMO
ELECTRIC

SUMITOMO

ELECTRIC
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FAQ
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C.01.01

FAQ: Frequently Asked Questions and Answers on VI in General

Q1 To what extent should the recommended fonts be used? Should they
also be used in letters of greeting, testimonials, etc.?

Al As a general rule they should be used in all printed materials.
However, other fonts may be used, for example, in testimonials
where the use of non-traditional fonts may seem highly unnatural,
or under other special circumstances.

Q2 Which fonts should be used for other languages such as Chinese or
Vietnamese for which no rules have been laid down in the guidelines?

A2 Choose fonts that are similar in style to UD Shin-Go Pro or Gotham,
as recommended by the local company in charge of graphic design.

Q3 Fonts are available in different styles such as “Light” and “Regular.”
How many of these styles are needed?

A3 The “Gotham 1" set available from Hoefler & Co. covers all the
basic font-weight styles (Light, Light Italic, Book, Book ltalic,
Medium, Medium ltalic, Bold, Bold, Italic).
http://www.typography.com/fonts/gotham/styles/gothami

Q4 Are there priorities for the use of different font-weights?

A4 No. Font-weights may be chosen according to the purpose of their use.

Q5

A5

Q6
A6

Q7

A7

Q8

A8

Should Gotham be used for English letters, numbers, punctuation
marks, parentheses, etc., included in Japanese text?

Use UD Shin-Go Pro for all Japanese text including English letters,
numbers, punctuation marks, parentheses, etc.

Can colors other than those designated in the color palette be used?

Yes. The colors designated in the color palette are those that are
recommended, but the use of other colors is not prohibited.

Should alldesign elements be based onthe grid patterninaccordance
with the Grid Design? Can squares and circles be used, too?

The grid logo defined in the application design must be used as it
is. The Grid Design is also recommended as a general rule for other
parts of the design. However, other patterns may be used if they are
deemed particularly necessary for the integrity of the overall design.

Can gradation or transparent effects be used on colors of the
color palette?

Yes.

Sumitomo Electric Group Visual Identity Guidelines

92



C.01.02

FAQ: Frequently Asked Questions and Answers on VI in General

Q9
A9

Q10
A10

Q11
All

Q12
Al2

Q13
Al3

Can the mark of SEI (communication mark) be used?

No. It can not be used.

Which font should be used when printing branch name on a signboard?

Use the company logotype for “Sumitomo Electric, Ltd.,” and Gotham
Medium for the branch name.

Where should marks such as ISO marks be displayed?

Display them in accordance with the rules stipulated for business cards.

Can product logos be used?

Yes. Use them on items covered by these guidelines, in accordance with
the stipulated rules. Regarding other items, use them in accordance
with the rules stipulated for basic elements.

What should be done with the former Cl manual?

It may no longer be used. Follow the guidelines in this manual at all times.

Q14

Al4

How should the grid logo be used when developing the size of an
envelope which is not included in the guidelines?

Please refer the format that is the closest in size and adjust the size and
placement of each elements so that the ratio and appearance is consistent.
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D.0O1

Master Files

The Public Relations Department holds the master files, including all
the data shown below, necessary for printing everything covered by
these guidelines. Modification of master data is prohibited.

Original data Template files
Basic elements Al JPEG PSD PNG PowerPoint files (Japanese/English) Microsoft PowerPoint
Corporate symbol mark
(Sumitomo lgeta mark) 4 v 4 v Letterhead
News releases Microsoft Word
Brand mark (Japanese, English, Chinese, v v v Fax Cover Sheets
and Japanese and English written together)
Corporate logotype v v v v Sumitomo Electric Group VI Guidelines PDF files
(Japanese, English, Chinese)
Corporate symbol mark combined with Con_tact the Public Relathns Department of Sumitomo Electric if the Al data of application
design examples are required.
the corporate logotype V4 V4 Vv V4
(Japanese, English, Chinese) <Terminology>
Al files
Tagline V4 V4 V4 V4 Data used mainly for printed media.
’ . JPEG files
Sumitomo Electric Group logo '
Light data used for general purposes.
(Japanese, English, Chinese) 2 v v v 9 9 pure
] ] PNG files
Grid design Data in which the blank spaces behind images are transparent. The data is used mainly for
- Sumitomo Electric grid logo V4 V4 V4 V4 creating, e.g., Microsoft PowerPoint or Microsoft Word documents.
- Group grid logo
PSD files
- Graphic patterns v Data mainly used for viewing on monitors, such as websites.
V/ = Available
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